
Barracuda Marketing 
Your journey, secured



How do we go to market together ?

Strategic Plans
• Sales and marketing together 

Tactics 
• Email campaigns
• Telemarketing  
• Events – physical (seminar/ trade show /webinars)
• Case studies 
• Social
• Call out days 
• Incentives 

Co-Op funding  
• 50% contribution 



Tools for partners 



Partner / channel marketing

• The Academy 

• Lunch ‘n’ Learns 

• Bootcamps

• Local webinars 

• Roadshows 

• EMEA Partner Summit 

• EMEA TechSummit, Alpbach



Partner webinars

Homepage: 
https://www.barracuda.com/events?region=emea&topic=all&type=
all or Partner Portal

https://www.barracuda.com/events?region=emea&topic=all&type=all


Endcustomer Lead Gen- Partner

• BarbeCuda

• Cuda Movie Nights

• Healthcheck Campaign

• Made In Austria Campaign 



Partner Portal still work in progress ! 



New Look Partner Portal



New Look Partner Portal



New Look Partner Portal



New Look Partner Portal



New partner portal content

Email Preference Center
• Lets partners customize Barracuda 

emails that they receive

Campaign in a Box
• Predesigned campaigns and collateral 

material
• Email Protection 

• SDWAN 

PartnerTalk



New Look Partner Portal – Marketing Campaigns



New Partner Portal – Marketing Campaigns



New Partner Portal – Marketing Campaigns





Coming soon…

Co-Op System Changes



Coop Request FY20

• 30 Tage vor Aktivität approven

• 90 Tage nach Aktivität claimen

• USD versus Euro

• Proof of Performance



New Look Partner Portal – Coop Request



New Look Partner Portal – Resources/Events





• 75% of B2B buyers use social media to research vendors

• 90% of today’s B2B buyers never respond to cold outreach emailing

• B2B buyers are 57% towards making a decision before engaging sales

• 74% of buyers choose the sales rep that was the first to bring value & 
insight

• 82% of buyers viewed at least five pieces of content from the winning 
vendor

Fact: Content Helps Drive Sales
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https://blog.barracuda.com/


Current Social Media Reach



How to use Social as a Sales Tool

• Go where your network is – Twitter, LinkedIn, Facebook etc

• Connect with your peers, partners, customers & prospects

• Become a “trusted advisor” – share content, news, advice

• Join a community – engage with them in forums 

• Use Barracuda channels;- Blog, LinkedIn, Twitter, Facebook 
and Cuda Daily to keep you informed

• Engage in Twitter Chats & Facebook Live 



Case Studies

• Work together to create success stories
• Case Studies

• Videos

• Testimonials

• Promote via our channels 



Partner Talk
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Resources

• Cuda Daily – the day’s top social stories, shareable with 
one click: www.cudadaily.com

• Blog.barracuda.com

• Social Channels

• Partner Portal

• Partner Newsletter

http://www.cudadaily.com/
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Awards



Fragen? 



Thank You



mailto:stumpfart@barracuda.com

